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At Bamko, GC Joshua White helps brands bring their creative
ideas to life.
LOS ANGELES - A red, 20th
anniversary Mighty Morphin Power
Rangers helmet DVD box set, a
Dunkin' Brands Inc. silver vintage
mug, and lanyards for the pop
documentary "Michael Jackson's This
Is It" are just a few of the memorable
items produced by Bamko Inc. and
displayed prominently throughout its
new office in Brentwood.

Joshua I. White
General Counsel
Bamko Inc.
Los Angeles

Size of legal department: 1 attorney

retail products in the United States and abroad.

Questions and Comments

TODAY

To ensure that over 400
recognizable brands - including
Google Inc., Coca-Cola Co., and
Adidas AG - all get a piece of the
creative pie, Joshua I. White is the
one-man legal department making
sure everything is in order for these
companies to partner up with Bamko
to design, assemble and distribute
one-of-a-kind marketing and core

Bamko, which has offices in five countries, designs products with textiles, glass,
plastics and metals for clients that want additional brand-specific products for events
and promotions or for regular sales. The company sends blueprints to one of roughly
2,000 factories in China and waits to have its ideas come to life in millions of products.
"That's really our biggest differentiator: We have boots on the ground," White said.
"We do extensive quality control on every single product we manufacture. We find that
there's a lot of trepidation out there about manufacturing in China because you don't
know what you're going to get. You send your design off, and a few months later,
something comes back on a boat and you hope it's what you agreed upon. We have
found a way to get around that obstacle with sheer manpower."
Recently Bamko has landed even more high-profile contracts with companies such as
Krispy Kreme Doughnut Corp., Jim Beam bourbon of Beam Suntory Inc., New Balance
Athletics Inc., and DirecTV LLC. Transparency in the service and in the process behind
production, White said, has made Bamko a trusted partner in the industry.
Before joining Bamko in-house, White was an associate at Enenstein, Ribakoff,
LaViña & Pham APC working with the company as outside counsel. Then the UCLA
School of Law grad brought up the idea to the executive team on someday becoming the
general counsel.
"I didn't even really understand or know what a general counsel was," he said. "I
always saw the practice of law as an entry point to being a trusted advisor and helping
other people that I like, that I trust, and that I respect build and grow a business."
Eventually, after he and the team discussed what an in-house lawyer could do for the
company, White became the first general counsel at Bamko in 2013 when the
company's skyrocketing growth warranted such a position.
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Media
Big Pimpin' gets big win in copyright case
Eight years of complex litigation over whether the
1999 Jay-Z hit "Big Pimpin'" infringed on the
rights of an Egyptian song it samples ended
Wednesday on a simple matter of law: standing.
Labor/Employment
State Bar employees issue 'no confidence'
vote in top official
Employees in the State's Bar attorney discipline
unit voted overwhelmingly Wednesday that they
have no confidence in their boss, Chief Trial
Counsel Jayne Kim.
Criminal
Federal indictment expands against Orange
County attorney
A federal criminal case against Stephen Young
Kang accused of defrauding his clients expanded
Tuesday with several new charges and allegations
of an additional $1 million in losses.
Intellectual Property
9th Circuit reverses course, grants defense
win to Amazon.com
After seemingly breathing new life into the "initial
interest confusion" doctrine, a divided 9th US
Circuit Court of Appeals panel reversed course
Wednesday, sending the doctrine back to its
familiar place at death's door.
Judges and Judiciary
Judge drives to work with grenade in car
A Los Angeles County Superior Court judge in
Torrance drove to work with a grenade in his car
Tuesday.
Government
State seeks delay in gender discrimination
ruling
The original plaintiff in the successful challenge to
the state's Alternative Custody Program may not
reap the benefits of his fight, after the state
attorney general's office asked for an additional six
months to allow for sufficient time to create and
implement a new custody program for men along
with a regulatory framework.
Transactions
Semiconductor mergers continue in a week
of activity
The semiconductor industry continues to shrink
after a burst of consolidation this week amounting
to roughly $30 billion.
Judges and Judiciary
Senator Boxer urges expedited
confirmation for federal judgeship
Senator Boxer asked the Senate Committee on the
Judiciary Wednesday to expedite the confirmation
of Mark A. Young, a nominee for a federal
judgeship in the Central District of California.

Since transitioning from outside counsel to inside counsel, White strengthened
Bamko's relationships in the newly charted waters of Chinese law, now traveling to the
country at least once a quarter. He also negotiated the lease for the company to move
from the California Market Center in the Fashion District to Wilshire Boulevard in
Brentwood earlier this year. Once the ink dried on the lease, White moved into the
neighborhood to enjoy a four-block daily walk to the office.

Bar Associations
Cost concerns delay implementation of
State Bar practical skills program
The bar's new leaders say they need time to
evaluate the resources available to pursue the
organization's various priorities.

Daily Journal staff writer Kibkabe Araya recently sat down with White to discuss how
he's strengthening the company's status in China and helping the global brand grow.
Here's an edited transcript of their conversation:

Mergers & Acquisitions
Dealmakers
Dealmakers

Daily Journal: How does intellectual property tie into your work?
White: IP is a factor in everything we do here, particularly because so much of our
manufacturing base is in China. We have relationships with over 2,000 factories in
China - none of which are our own. Obviously, everyone who does work in China and is
aware of how business works in China has concerns about IP infringement and
protection of IP, so it really is a primary concern of ours. It's important that we're doing
things both from a relationship standpoint and a contractual standpoint to protect the
IP of all our clients, so a lot of my time and effort is put into strengthening those
relationships in China, then making sure we have the contractual backing and
processes in place to make sure there's never a breach of any of our obligations or
anyone's IP. My general rule is that, unless I tell someone otherwise, assume that
everything we do is confidential. That's part of the training we give to every one of our
employees: That they should treat every one of our customers' designs, information,
products, launch schedules, and basically everything we do, everything we come in
contact with, [as] an obligation to treat it with the utmost degree of care. The tricky
thing about our business is we're working with so many manufacturers in China that we
have to put really, really robust protections in place to make sure that nothing gets out.
Even if it's tangentially confidential, we still want to be as careful as we possibly can
because people place their trust in us and we take that trust seriously.
DJ: What regulations does your company have to comply with when it comes to
manufacturer and consumer safety?
White: There are the regulations we have to comply with, and there are the ones we
voluntarily comply with. We typically go well above and beyond the basic level of
regulations for all of the products we make. That's really one of the ways we
differentiate ourselves. We do a level of testing and quality control beyond the
standards of any countries we import into. The actual regulations depend entirely on
the country of import and the product we're making. If we're making a product for
babies, it's much different than products for adults. If you're importing products to
South America, there are different regulatory standards than in North America versus
Europe. We have a whole testing department that I work with in China, and their
responsibility is to be fully informed of all the regulatory requirements for every market
we go to. For every single product we make, we do sort of an in-depth analysis and say,
"Here's the standards we need to hit, and here's what we're recommending above that."
Every so often we'll have an argument about that with customers, but we're always the
ones pushing for a higher testing standard and usually the customers we work with are
working with us for that reason and they come to us because they know that we're the
experts in that field. We're the only company that I know of that's received a referral
from the Consumer Product Safety Commission. A couple of years ago, someone came
to the Consumer Product Safety Commission and said, "We just had a recall and we're
really worried about making safe products. Who can we work with?" And they said,
"Bamko is the only company we can possibly recommend." That's a nice feather in our
cap.
DJ: Bamko partners with many different brands to make products. What types of
contracts do you deal with?
White: It spans the whole gamut. At the most basic level, we make products, so a lot
of the contractual work and the transactional work that we're doing involves the
production of goods. We work with a number of really large brands, a number of
Fortune 500 companies, so every one of them has their own master service agreement
or manufacturing agreement. There's a lot of sort of back-and-forth to make sure that
we do and can comply with those agreements. The thing that is interesting about our
business is every deal is going in two directions. We have to make a deal with our
customer, but we also have to make a deal with a factory in China because we don't own
any of our own factories. Every single deal has double the amount of legwork and
double the amount of transactional work. Really one of my main focuses, when I came
on board, was gaining a mastery of the Chinese legal system. When I came to Bamko,
everyone else told me, "China is the Wild West when it comes to the legal world. Don't
even bother. There's not a lot of respect for contracts out there. There's no purpose of
litigating in China. Just hold on to your hat and make sure nothing bad happens." Our
culture here at Bamko is highly competitive. We often say, "fight it out and figure it
out," which means find a way to do what other people tell you can't be done. So one of

Government
Torture rebuttal fails to convince
On Sept. 9, a constellation of former senior CIA
officials published the book "Rebuttal" in response
to a Senate report criticizing the CIA for engaging
in torture after 9/11. By C. Dixon Osburn
Perspective
Shedding light on the nuances of
immigration
In eight tight chapters, John Tirman's "Dream
Chasers: Immigration and the American Backlash"
sparks a fresh look at an issue that continues to
dominate the airwaves and print media. By Kevin
R. Johnson
International
The unbearable lightness of being the
European Union
That some of its member states have defaulted to
xenophobic politics of the past — the very thing
that the EU was created to prevent — does not
portend well for the continent. By James Cooper
Criminal
Long way to go until 'legal' pot business
But hey, change is in the air. By next November's
elections, as many as 10 states are on track to
legalize or expand the legalization of marijuana. By
Matthews L. Schwartz
Corporate Counsel
Joshua I. White
General Counsel Bamko Inc. Los Angeles
Judicial Profile
Janet A. Hilde
Superior Court Judge Plumas County (Quincy)
Labor/Employment
Apple chooses to fight bag check suit with
fresh legal argument
Apple is seeking summary judgment, arguing it's
not liable for bag check screenings because
workers bring their own bags on their own volition.

the first things I did was I went out to China and met with more attorneys than I care to
remember and challenged the assumption that there's no purpose in really tackling
contractual law and no purpose in establishing those types of relationships. And what I
found out was that a lot of the assumptions of what folks had said about the legal woes
in China really weren't true. There were ways to make the legal system work for you in
China. Now, we definitely had to be thoughtful, careful, clever, and intentional, and
everything in China is predicated on a relationship, so it would be naïve to say that we
have good contracts in place now and so we're fine. We always back up every contract
with a dedicated commitment to developing and maintaining a relationship, but what
we've learned is that there's hope. There's a whole world of possibility using contracts
and navigating the legal system in China that most people are still unaware of. It's
become much more sophisticated in the last five or 10 years.
DJ: What types of litigation does the company see and how do you try to keep it
down?
White: Hopefully, we see none. So far, we've managed to avoid getting sued, but it's a
two-prong approach. We have an amazing general manager in our China office. I'm
very close with him, and I've learned a ton from him. He's a U.S.-born guy, but he's
been out there for over 10 years and has a great understanding of that market. One of
the things I learned from him is that so much of what we do is about setting
expectations both with our Chinese manufacturers and U.S.-based customers. We have
this constant obligation to properly set expectations in both directions. We're sort of
playing this ongoing game of telephone where the customers are communicating to us,
and we're communicating to a factory in China. The factory in China is communicating
back to us, and we're going back to our customers. It's back and forth. We're so
meticulous and intentional in our communication to make sure we're setting those
expectations very, very clearly upfront and consistently with both our customers and
our vendors, so that we can avoid any issues.
DJ: What firms do you use for outside counsel and what are you looking for in these
attorneys?
White: As an attorney, I have such strong opinions on other attorneys. I find that
most attorneys really struggle to understand the mind of a businessperson. Most
attorneys think like attorneys as opposed to businesspeople. They don't realize that
legal services are a means to an end rather than an end to themselves. I think I have the
ability to distinguish between what a good attorney is who communicates effectively
and not. Paul Derby, who's the managing partner Derby Curtis; he's an absolute rock
star. I've never met an attorney quite like him. He's become a close friend, a trusted
confidant, and is just incredible at what he does and has been super valuable. Cynthia
Hackler at Hackler Flynn has been a really great partner for us. A guy named Tyler
Dowdall [of Epport, Richman & Robbins LLP] is really sharp. Diana Estrada at Wilson
Elser is an employment attorney who's been a really good resource. For me to be able to
go and drop her a quick email and ask a quick question or bounce an idea off of her. To
have folks out there who are experts in their field and have that dedicated area of
expertise where they don't have to spend a few hours researching an answer, they just
know it, that's an invaluable resource to me.
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